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4 

ÖZET 

-görgü 

 

Anahtar Kelimeler: Kartepe, turizm, marka kent 

REGIONAL TOURISM VALUES OF PUBLIC AWARENESS OF KARTEPE 

ABSTACT 

The Kartepe district of Kocaeli has reached important points in terms of history, tourism, 
industry and logistics. Branding, which has an important place in the development of a region, 
is also an issue studied for Kartepe. However, the studies to be carried out for the branding of 
a city can be realized not only by physical investments, but also with sustainable projects by 
looking at the city with a wide perspective and with the participation of the residents. Because 
the introduction of a place within the long process; Starting from the communication of the 
people living here with the visitors, the level of information and manners of the citizens in the 
role of sales representatives depends on variables such as the level of giving information in the 
products and promotional materials used. Therefore, in Kartepe where tourism is developing, it 
has been tried to determine the level of knowledge of the people living in the region on the 
regional tourism and to reveal the deficiencies. The data collected by the survey study 
conducted according to various age groups and professions were statistically evaluated and 
finalized. 

Key Words: Kartepe tourism, brand city 
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de 
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udur. Artan ziyaretçi 

 

Kartepe Belediyesi ve Kocaeli Üniversitesi 

i

 

[4] 
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ve yerlerle rekabet etmesi gerekmektedir. 

 

 

bir konudur. 

 

 

Ma

 

da mümkün olabilmektedir.  
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eserlerini, kült -

 

silcisi rolündeki 

-

 

 

 

 

erin 

 

-

eslek 

-

göstermektedir.  
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Tablo 1: Demografik bulgular 

 n %    n % 
 0-18 54 15,9%  

dil bilgisi 
 69 20,3% 

19-25 98 28,8%  Almanca 2 0,6% 
26-35 91 26,8%   1 0,3% 
36-45 44 12,9%  Arapça 12 3,5% 
46-55 43 12,6%  Kürtçe 33 9,7% 
56+ 10 2,9%  Rusça 3 0,9% 

durumu 
 56 16,5%  Yok 220 64,7% 

Ortaokul 39 11,5%  Meslek  39 11,5% 
Lise 174 51,2%  Memur 22 6,5% 
Üniversite 71 20,9%   71 20,9% 

süresi   
 

1-10 183 53,8%  Emekli 14 4,1% 
10-20 5 1,5%  Tüccar 29 8,5% 
20-30 96 28,2%   72 21,2% 
30-40 

39 11,5% 
 

Serbest 
meslek 

93 27,4% 

40+ 17 5,0%      
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 Kartepe Bölg  

hangi

 

. 

 

Tablo 2:  

 
Ort s % 

Ort. 
 

turizmi 3,33 0,93 66,6 3,28 
Kongre turizmi 3,57 1,01 71,4 3,70 

 3,11 1,19 62,2 3,00 
 3,66 1,09 73,2 3,83 

Ekolojik turizm 3,64 1,10 72,8 3,94 
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Yat turizmi 3,28 0,95 65,6 3,24 
 

(Tablo 3). Özel etkinlikler, sosyal ve kültürel anlamda birçok deneyim sunmakla[9] birlikte bu 

tür etkinlikler ev s

 

Tablo 3: 
 

yöntemleri  
Ort s % 

Ort. 
 

 3,58 1,08 71,6 3,90 
 3,46 1,13 69,3 3,58 

 3,75 1,00 75,1 4,08 
Sinema filmleri 3,66 1,13 73,2 4,05 
Özel etkinlikler 3,85 0,96 77,0 4,30 

 3,73 1,01 74,6 4,08 
 3,72 1,05 74,4 4,01 

 

 

Tablo 4:  

Kartepe Bölgesi'nin turizmi ilgili 
 

Ort s % 
Ort. 

 
Gazete 3,80 0,91 75,9 3,01 
Dergi 3,92 1,02 78,4 3,05 
Radyo 3,56 1,12 71,2 2,76 

 3,83 0,91 76,6 3,13 
Televizyon 3,72 1,03 74,4 3,05 
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Bölgede 

kilde pozitif etki 

 

Tablo 5:  

 
Ort s % 

Ort. 
 

 3,85 0,95 76,9 2,98 
 3,86 0,92 77,2 2,99 

 3,97 0,92 79,4 3,17 

 
3,78 0,97 75,6 2,89 

önem vermemekte 
3,83 1,00 76,6 2,97 

 

 

 

 

Tablo 6:  

Kartepe Bölgesi'nin turizmini 
 

Ort s % 
Ort. 

 
 3,65 1,04 73,0 3,27 

 3,78 1,00 75,6 3,49 
 3,93 1,03 78,6 3,78 

 3,78 0,89 75,6 3,41 
 3,79 0,96 75,9 3,50 

 3,80 1,10 76,1 3,56 
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Tablo 7:  

Kartepe Bölgesi'nde turizm 
 

Ort s % 
Ort. 

 
 3,74 0,99 74,8 3,97 

 3,51 1,05 70,3 3,72 
 2,70 1,23 54,0 2,77 

 2,45 1,03 49,0 2,40 
 2,18 0,85 43,6 2,14 

 

4. SONUÇ 

lik olarak özel 

 

 

imli 

-Ge birimlerinin 

ve bölgesel amatör rehberlerin turizm konusundan bilinçlendirilmeleri önem arz etmektedir.  
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 talepleri 

yönünde birebir rol oynayacak hem de sosyo-  
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