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Anahtar Kelimeler: . 

 

VALUE of CONSUMER PERCEPTIONS of KANDIRA DISTRICT BRAND ASSETS  

 

Abstract 

The elements that make a place different from other places and make it perceived as a brand place 
consist of concrete and tangible assets. It is aimed to measure the value of these assets in terms of 
consumers by identifying the material and non-
of Kocaeli, which creates value with its motive, historical, cultural and natural beauties. For this 
purpose, to reveal the awareness of the concrete and non-
district and to determine the current power and position of the consumers of these brand assets in 
terms of consumers. 

Research is designed to be descriptive. In the research, it was tried to find out the perceived brand 

brand assessment value (Brand Asset Valuator).  
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Bulgular 

 

Tablo 1:  

    Cinsiyet 

Toplam      Erkek 

    n % n % n % 

Grup   85 8,2 97 9,3 182 17,5 

Kocaelili 102 9,8 75 7,2 177 17,0 

 456 43,9 224 21,6 680 65,4 

  548 52,7 282 27,1 830 79,9 

31 - 40 67 6,4 72 6,9 139 13,4 

41 ve  28 2,7 42 4,0 70 6,7 

TOPLAM 643 61,9 396 38,1 1039 100,0 
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Tablo 2:  
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Hindisi 

 
Evleri 
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Tablo 3: ereceleri 

GENEL 

 
Ort. 

 
Ort 

(%) 

Kefken 

 

Kerpe 

Namazgah 

Cebeci 

Pembe Kayalar 

 

Manav 

 

Seyrek 

41,09 

41,09 

40,11 

36,60 

35,50 

34,68 

34,62 

33,80 

33,35 

33,22 

3,35 

3,34 

3,32 

2,98 

2,97 

2,82 

2,81 

2,71 

2,68 

2,68 

67,0 

66,9 

66,3 

59,7 

59,5 

56,3 

56,1 

54,2 

53,6 

53,6 
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Tablo 4:  

KANDIRALI   

Marka 
 

Ort. 
 

Ort 
(%) 

Marka 
 

Ort. 
 

Ort 
(%) 

Marka 
 

Ort. 
 

Ort 
(%) 

 
37,95 4,42 88,5 Kefken  42,42 3,69 73,9 

 
42,04 3,03 60,6 

Kefken  37,90 4,42 88,4 
 

40,64 3,44 68,7 Kefken  41,60 2,97 59,5 

Kerpe  36,85 4,30 86,0 Kerpe  40,30 3,50 70,1 Kerpe  40,93 3,00 60,1 

 34,37 4,13 82,6  38,51 3,36 67,1 Cebeci  36,74 2,58 51,6 

 34,34 4,12 82,4 Cebeci  38,40 3,32 66,3 Namazgah  35,79 2,63 52,6 

Cebeci  34,31 4,12 82,3 Seyrek  37,72 3,22 64,4 
Pembe 
kayalar  

34,37 2,39 47,8 

Namazgah  34,03 4,08 81,6  37,58 3,23 64,6  33,76 2,31 46,2 

Pembe 
kayalar  

33,86 4,07 81,4 
Kefken 

 
36,47 3,10 62,0 Manav  33,60 2,29 45,8 

Seyrek  33,79 4,07 81,4 
Pembe 
kayalar  

36,37 3,16 63,2 
Kefken 

 
32,41 2,17 43,4 

Manav  33,29 3,99 79,9 Namazgah  35,93 3,20 64,1 Seyrek 31,90 2,17 43,3 

 

inde herhangi bir soyut marka 
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Tablo 5:  

SOYUT SOMUT GENEL 

 Ort %  Ort %  Ort % 

Manav 2,71 54,2 Kefken 3,35 67,0 Kefken 3,35 67,0 

 2,54 50,9  3,34 66,9  3,34 66,9 

Deyimler 2,32 46,4 Kerpe 3,32 66,3 Kerpe 3,32 66,3 

 
2,07 41,4  2,98 59,7  2,98 59,7 

 1,90 38,1 Cebeci 2,97 59,5 Cebeci 2,97 59,5 

Bilmeceler 1,82 36,3 Pembe Kayalar 2,82 56,3 Pembe Kayalar 2,82 56,3 

kelimeleri 
1,77 35,5  2,81 56,1  2,81 56,1 

 1,65 33,1  2,68 53,6 Manav 2,71 54,2 

Maniler 1,64 32,8 Seyrek 2,68 53,6  2,68 53,6 

       2,64 52,8 Seyrek 2,68 53,6 

Soyut Ort. 2,05 41,0 Somut Ort. 2,96 59,2 Genel Ort. 2,97 59,3 

 

 

uygunluk (%50), enerji (%49,9) ve bilinirlik (%48) izlemektedir.  
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Tablo 6:  

    Skor 

   %46,5 Evet %55,8 

    %65,1 Evet  

Uygunluk   Ort.=3,28 (%46,8) %50,0 

    Ort.=3,72 (%53,2)  

   Ort.=4,06 (%58,0) %50,4 

    %33,5 Evet  

  Kalite  %55,2 Evet  

    %54,9 Evet  

Bilinirlik Bilinirlik  Ort.=3,36 (%48,0) %48,0 

Enerji   %55,1 Evet %49,9 

    %44,7 Evet  
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